Demographic Profile

Women Audience (000) Comp (%) Index
18-24 5,128 33.2 274
25-34 4,089 26.5 154
18-34 9,218 59.7 203
35-49 4,175 27.0 95
Median 30.3

$20,000+ 6,837 44.3 114
$25,000+ 5,754 37.3 111
Median $26,409

$30,000+ 11,946 77.4 106
$40,000+ 10,254 66.4 105
Median $57,298

Attended/Graduated College+ 9,791 63.4 115
Total Employed 10,835 70.2 123
Full-Time 7,922 51.3 120
Single 6,983 45.2 202
Married 5,932 384 72
Div/Wid/Sep 2,524 16.3 68
Women w/ children 8,396 54 .4 127
Working women w/ children 5,795 37.5 136
A/B 11,687 75.7 106

C/D 3,753 24.3 85

Source: 2009 Spring MRI; Based on Women



COSNO

To connect with the
most involved readership

“One of My Favorites” Mean Reading Time

COSMOPOLITAN 53.8% 71 Minutes
Vogue 39.6% 59
Lucky 37.8% 48
InStyle 35.0% 46
Elle 32.8% 61
Glamour 34.7% 57
Self 37.9% 59
Marie Claire 27.8% 51
Allure 31.8% 50

FUN FEARLESS FEMALE

Source: 2009 Spring MRI, Based on Women Primary Readers



COSNO

To accumulate its audience
faster than the competition

Week 2 Week 4
% Aud (000) % Aud (000)

COSMOPOLITAN

Allure 39% 2,096 59% 3,191
Elle 34% 1,559 52% 2,430
Glamour 24% 2,755 47% 5,320
InStyle 36% 3,171 57% 4,914
Lucky 37% 841 54% 1,221
Marie Claire 40% 1,383 57% 1,965
Self 40% 2,289 60% 3,377
Vogue 38% 3,690 58% 5,614

FUN FEARLESS FEMALE

Source: MRI Audience Accumulation Program; 2009 Spring MRI, Based on Women



COSNO

More loyal readers who are

more likely to see your ad

3 outof4

Aud (000)

Glamour 1,562
Vogue 1,190
InStyle 1,041
Self 707
Allure 519
Elle 534
Marie Claire 503
Lucky 154

Source: 2009 Spring MRI; Based on Women
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FUN FEARLESS FEMALE
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COSNO

To strengthen your connection
to the college market

Currently attending a college/university (000)

3,259

1,784 1,760

1,340

1,101

902
800 731

414

COSMO Glamour Vogue InStyle Allure Elle Self Marie Lucky
Claire

FUN FEARLESS FEMALE

Source: 2009 Spring MRI; Based on Women



COSNO

The best-selling title
in the college market

According to College Store Executive, the national news magazine of the college store
industry, Cosmopolitan is the best-selling magazine in college bookstores for 25 years!

1 COSMOPOLITAN

2 People Weekly

Glamour
Us Weekly
Time

In Touch

~N~N o o b~ W

Maxim
Newsweek
Rolling Stone
10 In Style

FUN FEARLESS FEMALE

Source: College Store Executive’s 30th Annual Magazine Survey



COSNO

To strengthen your connection
to the young women’s market

Women 18+ (000)

15,440

11,424

9,683
8,697

4,638

3,465
2,244

COSMO Glamour Vogue InStyle Self Allure Ele Marie Lucky
Claire

FUN FEARLESS FEMALE

Source: 2009 Spring MRI; Based on Women



COSNO

To connect you with well-educated
and working women

9,791

Attended/Graduated College+ (000)

7,679
6664 6,460
4,460
3,445 3,292
2,427
1,824
COSMO Glamour  InStyle Vogue Self Allure Elle Marie Lucky
Claire
7.022 Employed (000)
6,112
4,629 4,622
3,203
2,505
2,159 1,791
1,368
COSMO Glamour  InStyle Vogue Self Allure Elle Marie Lucky
Claire

FUN FEARLESS FEMALE

Source: 2009 Spring MRI



COSNO

To strengthen your connection
to more moms

8,396

Women w/ Children (000)

5,950
4,746 4,666
2,914 2.760
1,942 1,675
1,113
COSMO Glamour  Vogue InStyle Allure Self Ele Marie Lucky
Claire
5,795
Working Women w/ Children (000)
4,075
3,387 3,132
1,987 1,792
1,292 1,272
760
COSMO Glamour InStyle Vogue Self Allure Marie Ele Lucky

Claire

FUN FEARLESS FEMALE

Source: 2009 Spring MRI



To reach career-oriented women

Employed Full-Time 7.9 million
Consider job a career 5.2 million
IEI $30,000+ 5.9 million

Managers/Professionals 3.7 million

Source: 2009 Spring MRI, Based on Women



COSNO

The most effective magazine
to reach major market segments

9,218

Women 18-34 (000)

5,954
5,046
4,201
3,048
2,512 2,487
1,809
1,289
COSMO Glamour  Vogue InStyle Allure Elle Self Marie Lucky
Clai
4,175
Women 35-49 (000)
3,249
2,835
2,552
1,952
1,532
1,149
958
578
COSMO  Glamour InStyle Vogue Self Allure Elle Marie Lucky
Claire

FUN FEARLESS FEMALE

Source: 2009 Spring MRI





