COSNO

The most cost-effective
magazine for your brand

Total Audience CPM ($)

COSMOPOLITAN $11.78
Vogue $11.52
Glamour $13.80
InStyle $14.37
Allure $18.86
Self $23.28
Elle $24.76
Marie Claire $31.49
Lucky $38.09

FUN FEARLESS FEMALE

Source: 2009 Spring MRI



COSNO

To out deliver the top
10 primetime TV shows

Women 18-34 Women 18-49
Medium % Cov Medium % Cov
American Idol Wednesday 11.0 American Idol Wednesday 12.2
American Idol Tuesday 10.8 American Idol Tuesday 12.1
Grey’s Anatomy 7.6 Desperate Housewives 7.7
Desperate Housewives 6.7 Grey’s Anatomy 7.6
The Bachelor 55 Dancing with the Stars 6.2
Lie To Me 4.9 CSlI 5.8
The Office 4.8 The Bachelor 5.7
House 4.8 Dancing with the Stars Results Ok
Lost 4.7 Lie To Me 5.3
Private Practice 4.5 House 5.2
FUN FEARLESS FEMALE

Source: MRI Fall 2008/Nielsen People Meter, 2008 (9/22/08 — 3/01/09)



COSNO

Partner with the most accountable
brand—Cosmopolitan

Competitive Price Analysis

Average Price Average Sub Sub Price N':Lesr;gi d

Per Issue Price Per Issue Price
Allure $1.44 $10.68 $0.89 $3.58
Elle $1.94 $12.84 $1.07 $4.16
Glamour $1.86 $13.01 $1.08 $3.99
InStyle $2.87 $26.63* $2.05 $3.99
Lucky $1.41 $11.57 $.96 $3.08
Marie Claire $1.87 $13.81 $1.15 $3.60
Self $1.58 $11.69 $0.97 $3.99
Vogue $2.37 $17.32 $1.44 $4.32

FUN FEARLESS FEMALE

Source: Dec 31, 2008 ABC Statements *Subscription Price includes 13 Issues Per Year



COSNO

The mc_)st \_/ital and_ accountable
magazine in America

% Change
06/30/09 vs. 06/30/08
Rate
Base Subs Newsstand Total Subs Newsstand Total
(000)

COSMOPOLITAN 2,900 | 1,290,528 1,616,908 2,907,436 | 9.0 -7.8 -1.0
Glamour 2,250 1,800,250 589,665 2,389,915 7.8 -14.0 1.5
InStyle 1,700 1,113,198 625,589 1,738,787 6.6 -20.1 -4.9
Self 1,475 1,219,992 296,083 1,516,075 4.8 -10.6 1.4
Vogue 1,200 923,730 374,750 1,298,480  10.1 -2.8 6.1
Lucky 1,100 928,650 198,583 1,127,233 1.1 -16.5 -2.5
Allure 1,050 902,932 190,333 1,093,265 4.7 -16.8 0.2
Elle 1,050 813,879 291,577 1,105,456 8.5 -12.2 2.1
Marie Claire 950 729,151 263,444 992,592 57 -9.1 1.3

FUN FEARLESS FEMALE

Source: June 2009 FAS-FAX



Duplication Analysis — Women

% of Cosmo Readers % of Competition % of Cosmo Readers
that read that read Cosmo that don’t read
Glamour 39.1 52.9 60.9
Vogue 28.6 45.7 71.4
InStyle 20.3 36.0 79.7
Self 13.2 35.8 86.8
Allure 17.0 48.7 83.0
Elle 13.7 45.6 86.3
Marie Claire 11.9 53.2 88.1
Lucky 5.7 39.2 94.3

Source: 2009 Spring MRI; Based on Women





